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An intuitive Al-native solution that seamlessly integrates into your inventory management workflow,
SizeSmart ensures every current and future purchase and allocation is driven by the most precise and
up-to-date size curve data, optimizing accuracy and efficiency.
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Key Features

SizeSmart empowers you to build precise, data-backed size curves for future buys while improving
margin, supply chain efficiency, and vendor collaboration.

Auto-generate precise size curves to ‘ Build new, data-backed size curves
‘ guide future buys with accuracy. ' tailored to your current business needs.

‘ Continuously track evolving analytics ‘ Integrate third-party datasets (e.g.,
‘ and adjust size plans as needed. GLP, macro-economic data) to enhance
curve accuracy.
‘ Optimize buys through vendor pack ‘ Leverage size and pack insights to
optimization and recommendations for support stronger margin negotiations with
optimal pack configuration. vendors.
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Calculate Your Size Curves Opportunity

Retail size curves don't always match real demand, leading to lost sales or excess
stock. Our Size Curves Opportunity Calculator helps you find the right balance. Set
three simple parameters and see how much profit potential your assortment could
unlock.

About Impact Analytics

Impact Analytics delivers Al-native SaaS solutions and consulting services that help companies maximize
profitability and customer satisfaction through deeper data insights and predictive analytics leveraging Agentic Al.
Our end-to-end platform for planning, forecasting, merchandising, pricing, and promotions powers smarter, real-
time decisions across retail, grocery, QSRs, CPG and manufacturing.
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The Impact Analytics Smart Platform

Native Al & ML | End-to-End | Seamless Integration | Rapid Implementation

Merchandising

PlanSmart™ (MFP)

Merchandise financial planning

AssortSmart®
Al-native assortment planning

VisualSmart™
Al-native visual line planning

SizeSmart™
Optimize size curves using Al

ItemSmart™
Al-native item planning

StoreSmart™
Al-native store intelligence

Supply Chain

InventorySmart®
(Allocation &
Replenishment)

End-to-end inventory
management & planning

SourceSmart™

Al-native sourcing
optimization

SpaceSmart™
Space planning &
optimization

Pricing & Promotions

PriceSmart®
Unified lifecycle pricing

BaseSmart™

Al-native base price
optimization

PromoSmart®
Al-native promotion planning
& optimization

MarkSmart®

Al-native markdown
optimization

TradeSmart™

Trade promotion planning
& optimization

ForecastSmart™
Al-native demand planning & forecasting engine

Proud to be recognized by:

Business Intelligence

CortexEyem

Al-native decision
intelligence system

AttributeSmart®

Al-native product tagging
and attribution management

TestSmart®

Hypothesis-driven
automated testing




